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Smoking Is EndemicSmoking Is Endemic

� 27% of 16-17 year olds smoke

� 42% of 18-24 year olds smoke







Consumer ResearchConsumer Research
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How?

� Nationally representative in-home survey

� Population 8 years and upwards

� Sample of 8 to 17 years boosted

� Smokers             and non-smokers

8+
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Why?

� To inform
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Channels Remain OpenChannels Remain Open

� 18% aware of recent advertising

� 29% aware of sports sponsorships by cigarette companies
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Of the 10 most popular brands amongst young people,

6 are sports brands!
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Changing attitudes is vital.  Our analysis

shows having a positive view of smoking

and smokers is the second most important

reason why young people smoke.
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Peer Group Acceptance Is The KeyPeer Group Acceptance Is The Key

InfluencerInfluencer

� We asked each young person for the names of their three

best friends.

� We then asked, for each friend, if they smoked or not.

� For young people that did not smoke, there was a 2 in 10

chance that one of their three best friends smoked.

� For young people that smoked, the probability was 9 in 10!

� Our analysis shows that peer group acceptance is the most

important reason why young people smoke.
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Significant Price Increase Required ToSignificant Price Increase Required To

Impact On BehaviourImpact On Behaviour

2%
6%

14%

32%

48%

78%

None 10% 25% 50% 100% 250%
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Price increase

Very Unlikely To Continue Smoking
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If Cigarettes Only Available In Packs Of 60,If Cigarettes Only Available In Packs Of 60,

10’s Buyers Most Likely To Stop Smoking10’s Buyers Most Likely To Stop Smoking

S

20’s buyers 10’s buyers

Q. “If cigarettes could only be bought in packs of 60,

would you continue smoking, or would you stop?”

34%

64%
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Is there an appetite amongst the general

public for further Government action?





Strong Support For Multifaceted ApproachStrong Support For Multifaceted Approach

To Combating Underage SmokingTo Combating Underage Smoking

91%84%Introduce licensing for

tobacco products

Action on Retail

Trade Regulation

73%54%Ban the sale of cigarettes in

packs of 20

Action on Pack Size

67%45%Double the price of

cigarettes overnight

Action on Price

86%74%Double the amount of money

allocated to anti-smoking

advertising

Action on Information

88%79%Ban all forms of advertising,

including sports

sponsorship

Action on

Communication
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Widespread support for further

Government action on all fronts
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