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Smokers Want To Look AndSmokers Want To Look And
Feel A Certain WayFeel A Certain Way
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We All Have NeedsWe All Have Needs

Functional

Social

Emotive
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The Brands We Buy AreThe Brands We Buy Are
Consistent With These NeedsConsistent With These Needs

Features

Image

Symbolism

Functional

Social

Emotive

NEEDS

BRANDS
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Group SelfStanding
apart

Fit in

Extroverted

Introverted

Outward
focussed

Active

Inward focussed
Passive

* Strong coloured pack * Value

* Standard strength * 10’s

* Young * Working class

* Urban * Attitude

* Unpretentious * Composed

* Street smart * Loyal

* Good craic * Grafter

* Popular

Understanding Needs Is The KeyUnderstanding Needs Is The Key
To Brand ManagementTo Brand Management
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How Brands Are Matched WithHow Brands Are Matched With
NeedsNeeds 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

* Strong coloured pack * Value

* Standard strength * 10’s

* Young * Working class

* Urban * Attitude

* Unpretentious * Composed

* Street smart * Loyal

* Good craic * Grafter

* Popular
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Survey Research – Overview OfSurvey Research – Overview Of
MethodologyMethodology

¯ Nationally representative survey

¯ 1,503 interviews – 344 interviews with smokers

¯ Republic of Ireland population 8+ years

¯ Face-to-face

¯ In-home

¯ Quota controlled by gender, age, social class & region

¯ Experienced MRBI interviewers

¯ Conducted August 2002
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Smoking Is About BelongingSmoking Is About Belonging

¯ 19% of 8-17 year old non-smokers have a best friend that smokes

¯ 88% of 8-17 year old smokers have a best friend that smokes

Office of Tobacco Control - Seminar: Smokers – Attitudes, Behaviour and Cessation, Dublin, 4 March 2003Office of Tobacco Control - Seminar: Smokers – Attitudes, Behaviour and Cessation, Dublin, 4 March 2003



Smokers See A Reason ForSmokers See A Reason For
SmokingSmoking

Smoking is addictive

Smoking is poor value for money

Smoking is calming & relaxing

Most smokers would like to give up

Smoking is enjoyable & satisfying

Smokers die younger

Smoking helps keep weight down

Smokers are less attractive

Smoking is good value

84%

65%

59%

56%

45%

44%

21%

10%

2%
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Smokers Want To Give UpSmokers Want To Give Up
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Why The Change?Why The Change?

¯ Changing lifestyles?

¯ Increased awareness of risks?

¯ Growing confidence in sense of self?

¯ Other routes to expressing identity?

¯ Family pressures?
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Most Smokers Have TriedMost Smokers Have Tried
To Give UpTo Give Up

Have tried to give up

Not tried to give up

Don’t know

64%

1%
35%
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Smokers Of All Ages Have TriedSmokers Of All Ages Have Tried
To Give UpTo Give Up

69%
63%

72%

51%

18-24 years 25-44 years 45-64 years 65+ years

HAVE TRIED TO GIVE UPHAVE TRIED TO GIVE UP
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%%

Tried once

Twice

3 times

>3 times

Can’t remember

Most Smokers Have Tried MoreMost Smokers Have Tried More
Than OnceThan Once

(Base: All Tried To Give Up)(Base: All Tried To Give Up)

26

22

15

28

9
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Most Smokers Go It AloneMost Smokers Go It Alone
(Base: All Tried To Give Up)(Base: All Tried To Give Up)

Willpower

Nicotine patches/gum

Hypnosis

Self-help books

Acupuncture

Zyban

Other

None of these

AIDS AND APPROACHES USEDAIDS AND APPROACHES USED

80%

25%

5%

5%

3%

2%

3%

4%
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Most Smokers Want To Give UpMost Smokers Want To Give Up

Yes

No
Couldn’t

say

76%

2% 22%
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Smokers Of All Ages Want ToSmokers Of All Ages Want To
Give UpGive Up

79% 79%
73%

55%

18-24 years 25-44 years 45-64 years 65+ years

WANT TO GIVE UPWANT TO GIVE UP
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Smokers Want To Be Healthier,Smokers Want To Be Healthier,
Wealthier & WiserWealthier & Wiser
(Base: All Want To Give Up)(Base: All Want To Give Up)

%%

Smoking is bad for my health 80

Too expensive/to save money 42

Bad habit 30

It’s becoming unsociable to smoke 16

Nagging by partner 8

My doctor advised me to give up 8

I’m not allowed to smoke in the house 5

Smoking makes me less appealing to the opposite sex 1

REASONS FOR WANT ING
TO GIVE UP?
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Smokers SupportSmokers Support
Restrictions on SmokingRestrictions on Smoking
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Majority Support From SmokersMajority Support From Smokers
For  Most Control InitiativesFor  Most Control Initiatives

Double the fines for selling to underage

Introduce licensing for retailers

Ban product placement

Ban all forms of advertising/support

Double size of health warnings on packs

Double anti-smoking advertising spend

Include pictures of diseased organs on packs

Ban the sale of packs of less than 20

Double the price overnight

85%

79%

70%

67%

65%

62%

57%

49%

46%
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Smokers Support Restrictions OnSmokers Support Restrictions On
SmokingSmoking

In pre-schools/crèches/day-nurseries

In doctors’ & dentists’ waiting rooms

In grocery retail outlets

In commercial food preparation areas

In hospitals and other healthcare facilities

In cinemas, theatres & concerts halls

In schools, universities & colleges

In hairdressing salons & barbershops

97%

96%

95%

94%

90%

86%

83%

71%
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%%

Agree

Disagree

No opinion

Majority General Public Support ForMajority General Public Support For
Smoking Ban in Pubs/RestaurantsSmoking Ban in Pubs/Restaurants

– Irish Times/MRBI Poll– Irish Times/MRBI Poll
(Base:  All Adults 18+: 1,000)(Base:  All Adults 18+: 1,000)

SmokersSmokers
%%

59

36

5

28

67

4
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Frequency Of Visiting Pubs/Bars ToFrequency Of Visiting Pubs/Bars To
Eat Would Increase If Smoking WasEat Would Increase If Smoking Was

Not Allowed - PhoneBusNot Allowed - PhoneBus
(Base:  All Adults 18+:  936)(Base:  All Adults 18+:  936)

More often than you do nowadays

Less often than you do nowadays

As often as you do nowadays

Never visit

Don’t know

6

22

59

13

-

All Adults All Adults 
18+18+

20%

7%

63%

9%

1%

SmokersSmokers
%%
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Frequency Of Visiting Pubs/Bars ToFrequency Of Visiting Pubs/Bars To
Drink Would Hold Steady If SmokingDrink Would Hold Steady If Smoking

Was Not Allowed - PhoneBusWas Not Allowed - PhoneBus
(Base:  All Adults 18+:  936)(Base:  All Adults 18+:  936)

All Adults All Adults 
18+18+

More often than you do nowadays

Less often than you do nowadays

As often as you do nowadays

Never visit

Don’t know

1

38

46

14

1

13%

12%

64%

10%

1%

SmokersSmokers
%%
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